
HOME PAGE WEBSITE
WORKSHEET



Improve SEO and Visibility 

Keep Visitors On Your Website For Longer

Effectively Define Your Business Brand Identity 

Your website is vital to your business's success. To achieve your
goals, it must be well-crafted. Craft this worksheet as a story.

Position yourself as a guide for your audience, who is helping them
solve their problems, while simultaneously telling your business’s

story. 

Completing This Worksheet Successfully Will:

CREATING A HOME PAGE THAT
CONVERTS



HEADER

____________ (Benefit) __________ (Relevant Keyword/Service You Provide) from __________ (Name
of Your Business)

Example: Feel the difference with Erik “The Blade” Sharpener’s quick, affordable, and
convenient sharpening services.

A Call to Action (CTA) directs visitors to take action; it must be direct and bold. Create a CTA that
is clear, concise, and benefit-oriented so customers will click it.

Example: Request a Free Quote 

Tip: Include an Action Verb

Tip: Use "You" to speak directly to them

The header is the first thing a visitor sees, so craft it with care and intent. It's crucial for keeping visitors on
your site. Include a relevant keyword that potential clients would search for. Also, include a CTA Button at the

end.

Write a 1-sentence that captures a visitor's attention using a keyword. Keywords are words and
phrases that people search on a search engine to find your content.



Example: View A Delicious Menu

Tip: Include an Action Verb

Introduce your company and clarify who you serve. This is a key place to include relevant keywords.

Write a 3-sentence paragraph introducing your small business and include 2 relevant keywords.

Example: With my expansive menu options, you’ll be able to experience delicious food from
around the world. Whether you want a vegetarian dinner for your family, or you’d like to order
some snack boxes for an upcoming party, I’ve got you covered! Check out the delicious food

options below, and enjoy some of the best home-cooked meals in Colorado Springs.

INTRODUCTION

Tip: Include “You” in it to speak directly to potential clients

A Call to Action (CTA) directs visitors to take action; it must be direct and bold. Create a CTA that
your customers will click.



HEADER AND INTRODUCTION



Example: View Our Menu

Tip: Include an Action Verb

SERVICE
Your clients need to know the services you offer and how to access them. Include a link to your service page, so they

learn how you can help.

For each service you offer, write two compelling sentences that give a general overview of what
you deliver.

Example: Indulge in savory and sweet options with a bottomless pot of tea, crafted to deliver rich
flavor without the gluten

Tip: Include relevant keywords here to improve Google search visibility

______________(Benefit of Your Service )_______(Relevant Keyword)

______________(Benefit of Your Service )_______(Relevant Keyword)

_____________(Benefit of Your Service )_______(Relevant Keyword)

A Call to Action (CTA) directs visitors to take action; it must be direct and bold. Create a CTA that
your customers will click.



A Call to Action (CTA) directs visitors to take action; it must be direct and bold. Create a CTA that
your customers will click.

Example: Learn More About Us

Tip: Include an Action Verb

ABOUT US
 The “About Us” section is a powerful opportunity to differentiate yourself and showcase your

unique value. Confidently explain why you are the best choice. Focus on your audience and their
needs, not just on yourself.

Write 3 sentences explaining who you are, what you serve, and the benefits, using the
word “you” 4 times.

Example:  Welcome to Aryex. We are a locally owned and operated construction company in
Parker who specializes in multi-faceted construction projects. Whether you are looking to

build an addition in Colorado, or remodel an office building or home along the Front Range,
we will deliver stunning results. With Aryex’s wide range of expertise, our team specializes in
a long list of building services such as:  Water & Fire restoration, basement remodels, patios,

decks, and more. Why wait? Get started with our team of experts to fully realize your
remodeling dreams.

Tip: Focus on customer pain point and how you can help them



ABOUT US

SERVICE



A Call to Action (CTA) directs visitors to take action; it must be direct and bold. Create a CTA that
your customers will click.

Example:  See My Work

Tip: Include an Action Verb

TESTIOMONIALS
This section proves the high-quality service you provide.

Find 3 reviews from reputable sites like Google, Yelp, or Trustpilot, and place them
below to add to your webpage.

Example: Teri has made more than 20 masks for me and my familyand travel clients. She is
professional and very quick to respond. She is also to take any idea and run with it. I highly

recommend her. -C. Mullins

Tip: Look for reviews that highlight measurable results and include their name and photo 



FAQ
Use this section to answer general questions that may cause visitors to hesitate from working with

you. Your answers can build confidence in your business and showcase your expertise.

Research common client questions using search engine queries and online reviews. Identify
the top 5 most frequently asked questions and write a clear, concise 3-sentence explanation

for each answer.

Example: Should my pet get their vaccinations?
Getting your pets’ core vaccinations is one of the most loving things you can do. Our Colorado

Springs vet clinic can provide core vaccines, like canine hepatitis and rabies vaccinations, and any
non-core ones that your vet recommends.

Tip: Search your service on Google and look at the “People Also Ask” box for questions



TESTIOMONIALS

FAQ



END OF PAGE CALL T0 ACTION
This is your final chance on the page to take action. Practice crafting a powerful end-of-page CTA

that guide visitors toward conversion!

A Call to Action (CTA) directs visitors to take action; it must be direct and bold. Create a CTA that
your customers will click.

Example: Request A Session

Tip: Include an Action Verb

Create a 3-sentence paragraph that strengthens your argument for why you are the best
fit.

Example: We have a passion for serving our community and supporting entrepreneurs,
causes, and humanitarian efforts. Here are just a few ways to partner with P31. If any of

them speak to you, click the button below to connect with us.

Tip: Bridge the gap with what they have read and their next step



END OF PAGE CALL T0 ACTION
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